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2006 Discover Hong Kong Year

The opening of new tourism projects in 2005 and 2006, including Hong
Kong Disneyland, Ngong Ping 360 and Hong Kong Wetland Park, coupled
with the growing international demand for travel to Asia and China, offers
an ideal opportunity to project an entirely new and revitalised image for
Hong Kong, and to sustain tourism growth to this city in the years ahead.

Prioritising segments

Taking advantage of these factors, the HKTB launched the 2006 Discover
Hong Kong Year campaign, a worldwide promotion targeting consumers,
the travel trade and media, with firm support from both the Hong Kong
Government and the travel industry. In reaching the key target segments
for the campaign — namely high-yield and high-growth family visitors and
business travellers, including young executives — the HKTB has adopted
two main strategies. On the one hand, it has set out to establish Hong
Kong as the region’s premier family destination by working with the travel
trade to create “edutainment” products combining new attractions with
established favourites. And on the other, it has capitalised on the opening
of AsiaWorld-Expo and Hong Kong Disneyland to bring in more high-
yield meeting, incentive, convention and exhibition (MICE) visitors to the
city, while encouraging business travellers to extend their stay, spend
more, and bring families and friends.
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A Hong Kong’s strengths of shopping, dining, culture and heritage, and its contrasts of city, harbour and countryside offer diverse experiences to visitors
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New attractions and products

In addition to Hong Kong Disneyland and AsiaWorld-Expo, the HKTB
has been actively promoting such new attractions as Ngong Ping 360,
the Wisdom Path, the Hong Kong Wetland Park and Phase Il of A
Symphony of Lights, to offer an entirely new experience for visitors. As
the HKTB’s Mega Events programme is also a proven favourite with high-
yield segments, two extra events — the Culture & Heritage Celebration
and the Mid-Autumn Lantern Celebration — have been added in 2006 to
create a year-round calendar of activities, as well as to showcase the
cultural treasures that are intrinsic to Hong Kong'’s appeal.

Telling the world

To keep visitors abreast of all these developments, the HKTB has launched
a range of sophisticated marketing and information tools, including a
guide for business travellers formatted for hand-held PDA devices. These
are in addition to the Board’s DiscoverHongKong.com website, which is
bigger, more comprehensive and available in more language and market
versions than ever.

From its global advertising campaign involving broadcast, print and
electronic media and a year-long programme of public-relations and trade
activities around the world, to its front-line staff dressed in distinctive new
uniforms, the HKTB is ensuring that millions of visitors will continue to
discover the myriad faces and the enduring excitement of Hong Kong —
now, and long into the future.
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A To promote 2006 Discover Hong Kong Year, the HKTB produces a wide range of publications in several languages
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