Promoting Multi-Destination Itineraries

Through Strategic Partnerships
with the Mainland and Macau
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: Hainan Tourism Development Committee
Trade Seminar in Moscow
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Promoting Multi-Destination Iting

Expanding the horizons of
mulfi-destination promotion
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The HKTB further deepened its collaboration with Hainan, promoting ‘

more multi-destination packages to the emerging markets. In
addition, the HKTB also sought working relationship with other
major cities in the Mainland, positioning Hong Kong as a“must-visit”
destination in any China itinerary.

Ik BINEEERE & - B MMEENIREER - mFEGS
HEES "—RSuh, 71 - B—70E > REF/TFERAEAMET
BIERE T —RE2h, B SEERAMBPBITREARE
Z i o

HONG Lf- KONG

s Through Strategic Partnerships with the Mainland and Macau
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For the first time, the HKTB joins hands

with the Hainan Tourism Development
Committee (HNTDC) to organise a travel
trade seminar in Moscow, introducing
tourism appeals of Hong Kong and Hainan
to the Russian market.

FR - REREEEMARERRESS
BF  NERSHBSENS  RREN
MSNMREBIERNIRBAE -

In addition to the Russian market, the

HKTB also participates in the International
Tourismus Boerse held in March 2010 in
Berlin with HNTDC. Combo visits to the two
destinations are promoted to a wider
European community.
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As Russian travellers prefer having their
vacation in warmer places and enjoy
shopping, combo itineraries combining the
sun and beach of Hainan and the
cosmopolitan lifestyle of Hong Kong are
promoted.
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Apart from Hainan, the HKTB promotes
multi-destination itineraries combining
Hong Kong, Shanghai and Beijing in long-
haul markets.
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Stronger bond between
Hong Kong and the Pan
Pearl River Delta
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Leveraging the China fever, the newly-developed tourism
resources in Macau and Pearl River Delta and tourism-
related policies, the HKTB reinforced the promotion of multi-
destination itineraries, making Hong Kong the hub for tours
to the region.
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Promoting Multi-Destination Itineraries ThrojllStrategic Partnerships with the Mainland and Macau
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Working with the Kaiping Tourism Bureau
and Macau Government Tourist Office
(MGTO), the HKTB organises a familiarisation
visit for Taiwan’s agents to Hong Kong,
Macau and Kaiping, and encourages them to
develop multi-destination itineraries.
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Diaolou clusters, located in Kaiping,
Guangdong, has been listed as an UNESCO
World Heritage Site. Leveraging this
opportunity, the HKTB launches various
multi-destination products that include
Hong Kong and Kaiping, and arranges
familiarisation trips for overseas travel
trade and media.
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axzmrun Tourism Marketing Exchange between
Hong Kong Tourism Board & Macau Government Tourist Office
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The Tourism Marketing Exchange between

the HKTB and MGTO is held regularly, acting as a
communication platform for sharing view
relating to multi-destination and other

tourism- related issues.
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MGTO and the Guangdong Provincial
Tourism Administration (GDPTA), joining
hands in various travel trade shows, and
developing and promoting tours featuring
Hong Kong, Guangdong and Macau in
different markets.

M?%%&W&ﬁmf%&EQ%mﬁ%

nagEfE SHLEIR

TXH /J?F’E%FETE& /E(E[Fﬂﬁ/)é/xffﬂm
—1B%uh, TR -

. 2-3  The HKTB reinforces its collaboration with
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4 Riding on the 2010 Chinese and Ethnic

Chinese Tourism Year initiated by the
Guangdong Province, the HKTB plans to
work closely with GDPTA in attracting
overseas ethnic Chinese to visit Hong Kong
during their trip to Guangdong.
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5 Following the success of the collaboration
programme “A Day in Two Cities" with
Macau, the HKTB expands the programme
to cover Shenzhen. This expanded
programme is particularly promoted to
independent travellers.
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6 Foreign visitors in Hong Kong can visit
Guangdong Province using the 144-hour
Convenient Visa. Leveraging this policy,
the HKTB focuses on attracting more
overseas visitors to visit the Mainland via
Hong Kong.
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