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Hong Kong & Macau
Multi-Destination Promotion,

The HKTB worked closely with Macau and other Mainland cities to promote multi-
destination itineraries featuring Hong Kong, highlighting Hong Kong’ s position
as a “must-visit” city. The HKTB attended the Internationale Tourismus Borse (ITB) Berlin
in partnership with the Macau Government Tourist Office (MGTO), and organised trade
seminars with the Hainan's Sanya Tourism Development Commission to introduce the
complementary tourism assets of Hong Kong and Hainan.

Riding on Moscow International Travel & Tourism (MITT) Exhibition, the Board worked with
Macau and Sanya again in co-organising trade seminars to promote combo itineraries
featuring the three destinations. The HKTB also teamed up with the Guangdong Provincial
Tourism Administration (GDPTA) and the MGTO to launch roadshows in Melbourne and
Sydney of Australia, promoting multi-destination itineraries to travellers.
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STRATEGIC FOCUS RS E 2

To broaden the range of tourism products
available for short-haul visitors, the HKTB joined
the Shenzhen Municipal Bureau of Culture,
Sports and Tourism to organise roadshows in
Japan, South Korea and Vietnam. The Board also
initiated the first-ever joint visit in Southeast
Asia with the tourism administrations of Macau,
Guangzhou, Zhongshan and Jiangmen.

Riding on the China International Tourism
Industry Expo (CITE) in Guangzhou, the HKTB
co-hosted the Guangdong-Hong Kong-
Macau Tourism Gala Event with the GDPTA

& MGTO, showcasing the Pearl River Delta’s
tourism appeal. The HKTB also co-funded the
production of the TV programme “Richard
Bangs: Adventures with Purpose — Quest for
Harmony” with the MGTO and the GDPTA,
introducing the Pearl River Delta region to the
US consumers.
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